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1 Introduction  
“Communication (from Latin "communis", meaning to share) is the activity of conveying information 
through the exchange of thoughts, messages, or information, as by speech, visuals, signals, writing, 
or behaviour” [Source: Wikipedia]. 
 

The purpose of dissemination is:  
-   to give valuable and new information  
-   to add value and knowledge for target groups 
-   to support a better understanding of key concepts that could lead people to be 

 more flexible and open-minded  attitude: the latter can only be achieved if the 
 information that is given corresponds to the needs of the target groups 

 

1.1 Types of dissemination  

When talking about dissemination, it is often forgotten that dissemination is largely dependent on 
the objectives for which to disseminate. In general, one can distinguish three types of dissemination1: 
 

a) Dissemination for Awareness 
This is the lowest level of dissemination. It is a general diffusion of basic knowledge about the 
project, its activities and its results. Creating such awareness helps the “word of mouth” type 
dissemination – or, in the age of Twitter, "tweeted words" type of dissemination, and help build an 
identity and profile within the target community, i.e. the cultural value chain. The audience is not 
clearly defined; the chances of "super-dissemination" are high but their actual extent unknown.  
eCultValue foresees several communications channels to satisfy dissemination for awareness  raising, 
e.g. on-line tools including social media, and off-line tools, like participation in third-party events.   
 

b) Dissemination for Understanding 
The second level of dissemination is more targeted: the identified target groups (stakeholders) are 
addressed directly, e.g. through directly addressed newsletters or personalised invitations to events. 
These target groups are those that potentially can benefit most from the project results. In the case 
of eCultValue, these would be museums or other cultural heritage institutions and cultural resource 
owners, intermediaries and mediators, etc. Therefore, a deeper understanding of the identified, 
technological project results is necessary to convince them of these potential benefits.  
  

c) Dissemination for Action & Engagement 
This is the highest level of dissemination that has as its objective proactive doing. This can refer to a 
change of practice resulting from the adoption of technologies or new access tools to cultural 
content, or the proactive participation in offered workshops and Summer Stages for transfer of 
knowledge and future use of them. These are the groups/audiences that need to be equipped with 
the right skills, knowledge and understanding of the work in order to achieve real change. 
   

                                        
1 Source: Sally Harmsworth, Sarah Turpin, TQEF National Co-ordination Team. July 2000 



 

eCultValue – Valorisation of EU project results in the area of access to 
cultural content 

Project N. 601114 

D4.1 Dissemination & Communication Strategy Date 05/04/2013 

 

eCultValue Consortium Dissemination: Public 4/24 

 

1.2 Dissemination and Communication (D&C) as described in the DoW 

 
The objective of Work Package 4, dedicated to Dissemination and Outreach, is "the drafting of a 
Dissemination strategy, followed by the planning, organisation and delivery of a series of workshops 
(called eCult Dialogue Days)".   
Its first task reads as follows: 
 Task 4.1 Dissemination & Communication Strategy (Task Leader EMF) 

The dissemination & communication strategy is crucial to convey messages in a coherent way 
to achieve maximum of impact. It will include 1) a general part – what to disseminate, how to 
do it in the most effective and efficient way and to whom; identification of target groups (all 
stakeholders across the cultural value chain, user communities); how to engage stakeholders 
and users; and 2) an implementation part: who does what when for which purpose. The 
implementation part will be up-dated at mid-term of the project (M12) and at the end (M24). 
Particular emphasis will be put on the use of the eCult Observatory and social media as 
powerful channels to reach out for a large public. (EMF, input from all partners). 
 

This description gives a clear overview of the main features of Dissemination & Communication 
efforts of eCultValue:  
 - It is a joint effort, carried out by all partners; 
 - It is accompanying the project throughout its duration and beyond; and 
 - It is "work in progress" that foresees adaptation at mid-term if needed 
 
The objectives of the dissemination plan are therefore to:  

 Establish and maintain mechanisms for effective communication and outreach 
 Inform stakeholders and targeted user communities of the project development and 

encourage interactions/ networking  
 Ensure that information is shared with appropriate audiences on a timely basis and by the 

most effective means  
 Channel the project’s results to a broad international audience active and/or interested in 

Cultural Heritage.  
 

2 Purpose of eCultValue 
 
Cultural heritage is one of the main assets of Europe, recognized already in 1974 by the European 
Parliament in an initial resolution for Community action to preserve Cultural heritage, and followed 
through to the 2010 Digital Agenda and the Innovation Union Communication. It is a field of 
unlimited possibilities, and combined with the use of new technologies, it has the potential to 
become an important sector to leverage Europe's economic and societal goals in the frame of the 
Europe2020 strategy. Very often though, there is an issue of understanding among technology 
developers and museum experts, and a shortcoming in addressing user needs. New technologies 
have not fully “found their way” to the traditional museums, while very often developers are not 
aware of what the museums and visitors really want or need or can afford.   
 
eCultValue would like to support building bridges between the Past, the Present and the Future: 
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"The aim of eCultValue is to encourage the use of new technologies that have the potential to 
revolutionise: 

‐ new ways to access cultural heritage and 
‐ experiences offered by cultural resources 

in both, real and virtual environments or a mix of them ("augmented reality"). 
For this purpose, eCultValue will 

‐ look at technologies arriving from EU funded projects 
‐ promote these technologies to people (stakeholders) who will apply them 
‐ relate technologies to Showcase scenarios for easier take‐up, 

with the overall goals of: take‐up of technical solutions to broaden the access to cultural 
content and allow innovative user experiences" [Source: DoW Part B p.4]. 
 

To reach these aims and to ultimately create a lasting impact, a D&C strategy that determines what 
impact eCultValue wants to achieve and how is necessary. It is closely related to eCultValue's overall 
objectives and results:  

1.  Create awareness of technological solutions for Cultural Heritage (CH) 
2.  Promote technical solutions from EU research projects for take-up 
3.  Establish a sustainable network of CH stakeholders: the  eCult Community that 

 consists of all stakeholder, including  some specifically trained people, the eCult 
 Ambassadors 

4.  "Brand" the eCult Observatory as knowledge exchange platform for the eCult 
 Community during and beyond the project phase.  

 

3 eCultValue Dissemination &Communication Strategy  
Ways towards achieving the above mentioned results consist in:  

o Raise awareness 
o Promote understanding of ICT for CH and assess climate of readiness to adopt 

eCultValue suggestions 
o Engage stakeholders 
o Commitment towards sustainability 
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Fig.1 Dissemination Strategy scheme 

3.1 What to disseminate?  

Core of each dissemination activity is the message: WHAT to tell, to bring across towards all those 
potentially interested.  

Messages can be:   
 News (of what is happening, events etc.) Examples: Launch of eCultValue, first 

Dialogue Day announcement, website launch etc.   
 Information: Practical messages on events, interesting documents or websites (links) 

etc. 
 Knowledge: information that adds value to those that read  or consult it 
 Results: Project output that is relevant for all or some of the stakeholders 

 
In most of the cases, messages will be text messages. However, A/V material can be included or 
linked to it, to make a message more interesting or to attract another target group, e.g. younger 
people via YouTube or Flickr.  

3.2 To whom?  

 
It is essential to know who the potential target groups are. In most of the cases, target groups will be 
identical to stakeholders. However, when this is not the case, specific means of engagement might 
be necessary to attract them.   
 
eCultValue will bring together the three main stakeholders in ICT for Cultural Heritage: technology 
providers (companies, research institutes, universities), cultural heritage owners (museums, public 
and private collections), and, as an important feature, users (visitors, young generation "digital 
natives").  

 
Fig.2 eCultValue stakeholders "triple helix" 

 
These three groups will be amended by other target groups with a potential interest:  
Policy makers, mediators and museologists, artists, press & media etc.  
 
An overview of the stakeholders and their respective interests can be seen below in the table:  

 
Stakeholders Interests Involvement Benefits/Opportunities 

Partners in EU projects To showcase concrete Having an overarching Provision of a "one-stop 
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Stakeholders Interests Involvement Benefits/Opportunities 

currently running as 
defined in an excel 
Database prepared by 
the Dissemination 
Manager (but not 
limited to); national 
initiatives and partners 
herein.  

developments and 
results as well as to 
identify future 
collaboration 
partnerships and 
initiatives at European 
(eventually global) level. 

source of information 
for cross project 
communication. 
Opportunity for results, 
latest developments to 
be heard by a wide 
audience through 
participation at events 
and on the eCult 
Observatory. 

shop" (the eCult 
observatory) for information 
across relevant Cultural 
Heritage projects. 

Technology providers 
and cultural content 
holders (these may 
overlap with the group 
above but will include 
new stakeholders 
identified during the 
project) 

To create an 
opportunity to contact 
other initiatives working 
in a common field of 
interest for knowledge 
sharing or creation of 
new ideas to establish 
new joint ventures/ 
collaborative business 
models; to have a 
centralized source of 
information and a wide-
based dissemination 
channel for showcasing 
results or use cases. 

Active Participation In 
eCult Dialogue days; 

Showcase developments, 
approaches, and initiatives 
related to new ways to 
access cultural heritage or to 
experience cultural content 
Network and forge co-
operation through the 
mentioned outreach events. 

End users/artists Provide access to 
cutting-edge 
technologies to better 
access or diffuse works 
of art; get feed-back 
from cultural 
professionals and the 
audience (in particular, 
"digital natives") 

Include them in social 
media news, the eCult 
community, in eCult 
Dialogue Days.  

The benefits of this user 
group is twofold: on the one 
hand, show to them what is 
available; on the other hand, 
get feed-back what users 
and artists expect or need – 
which might create a 
"thinking out of the box" 
effect for otherwise 
traditional institutions like 
some museums or other 
content holders.  

Press and Media, in 
particular on-line media 
and social media 

Press and Media 
contacts are crucial for 
broad diffusion of 
project results and to 
engage stakeholders. 
Traditional Media will 
be exploited taking 
account of their 
past/current experience 
and involvement with IT 
and/or RTD. On-line 
media and social media 
will be used, in 
particular to reach end 

Sponsoring events; 
publishing articles; 
posting on websites, 
online communities and 
social networks; 
targeted messages 
distributed to relevant 
contacts 

Visibility at a global level. 
Branding as official media 
partners of eCultValue 
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Stakeholders Interests Involvement Benefits/Opportunities 

users  

Decision makers To include them in the 
eCult community (many 
cultural heritage 
institutions are public 
institutions depending 
on public policies);  
provide a platform on 
European policy for 
Cultural heritage. 

Participation as 
attendees or speakers at 
events. 

Opportunity to access the 
eCult community.  
Opportunity to influence 
future policies in the area. 

Table 1: Identified Stakeholders for spreading excellence, disseminating knowledge, exploiting results 

 
The project partners and their networks cover most of these target groups. However, through the 
Expert group and the contacts to CH EU research projects, multipliers will be addressed that are at 
the same time target and disseminator. They will be furthermore supported by on-line communities 
(e.g. "likers" of Facebook and "followers" of Twitter).  
 

3.3 When?  

 
A timeline is important to keep the information flow running but without overflowing the target 
groups. This is of particular importance before eCultValue events that will determine a 
communication timeline:  

 First announcement of the event: when and where it is taking place;  
 Second announcement will provide more detailed information such as registration 

and draft programme; 
 Final announcement with the final programme and some eye-catchy information 

such as a networking dinner and/or social programme,  
 Follow-up:  “thank you” message that provides some, very preliminary outcomes of 

the event and a follow-up to engage stakeholders for further collaboration 
 
A standard timeline can look like that:  

 
 

Fig. 3 Events communication timeline 
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3.4 By whom?  

 
The project partners and its networks are the main disseminators of the project. However, to enlarge 
the potential outreach, two other groups will support the dissemination efforts:  
- The expert group: additional stakeholders that will advice the project partners on ICT for CH 
- Additional multipliers: these can be EU research projects, on-line communities etc.  
As can be seen from Fig.1, targets groups can become disseminators as they may have a vested 
interest in spreading useful information to their constituencies.   

3.5 How?  

 
It is essential to determine which tools and channels are available and how and when to use them. 
Not all target groups respond to the same channels.  

 “Branding” tools: Look & feel like logo, layout of documents: to create a common 
look and feel, it is important that all partners use the PR tools prepared by the WP 
leader EMF. Among the PR tools are the logo(s), a ppt presentation, a postcard, 
potentially, stickers and pins, to mention but a few options.  

 On-line channels: project website/social media/eCult Observatory 
 Off-line channels: third-party events/synergies with other projects/eCultValue events 

(but these are not only D&C actions but to a large extent knowledge transfer events, 
such as the Summer Stages ) 

 

3.6  For which purpose?  

The introduction chapter gave a short overview of the purpose of dissemination and the degree of it:  
Awareness raising, understanding, action & engagement, by increasing degree of intensity and 
"immersion" of the target groups.  
 
For eCultValue, there is an additional dual way to enhance the potential for future sustainability: on 
the one hand the EU project proper (eCultValue) that will end after the 24 month project phase, on 
the other hand the eCult Observatory, the on-line knowledge-sharing platform that will act as 
support tool to the eCult Community even after the project phase. In promoting the eCult 
Observatory, the project will increase its chances for self-sustainability after the project phase.  
 
This dual approach can best be visualised in a graph:  
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Fig. 4 Dual approach to dissemination for future sustainability  

 
As can be seen in the graph, a strong focus is put on the eCultDialogue project promotion during the 
first 12 months of the project phase. In parallel, the eCult Observatory as ubiquitous on-line 
knowledge sharing tool will be promoted. During the project progress, the promotion will shift 
towards this tool, the eCultValue results and the eCult Community, to allow for a timely branding for 
after-the-project phase.  

4 Implementation Action Plan 
 
In order to achieve an impact with D&C activities, it is important that they are closely related to other 
project activities and interrelate with them. The graph below shows the eCultValue work packages 
and D&C in relation to them:  

 
Fig.  5 WP interrelations with D&C activities 
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Fig.5 puts the WP on D&C in relation to the other WPs: By its nature, WP3 (creation of the eCult 
Observatory) is closely related to the D&C activities as it will be the main on-line tool for 
dissemination.  To build up the eCult Community, there are links from the beginning between WP1 
(Expert group), the on-line community building (through the observatory but already in earlier stages 
through social media like the Facebook account and Twitter) and later, through the training of eCult 
Ambassadors (WP2) that will proactively contribute to transfer knowledge. WP5 (during the last third 
of the project) will produce final outcomes that will be promoted on- and off-line. The broad arrows 
that lead from the eCult Observatory, the eCult Community and WP 5 indicate the intention towards 
sustainability.  
 
All partners are actively involved in the dissemination activities in order to create the broadest 
possible impact. Below the efforts allocated to each partner for Dissemination activities  
 

Partner 1 ASSOCIAZIONE ESOCE 2.00 person/months 

Partner 2 ATHENA RC 3.00 person/months 

Partner 3 EMF 3.00 person/months 

Partner 4 KID KIBLA 2.00 person/months 

Partner 5  The European Museum Forum  5.00 person/months 

Partner 6 Museum Images/CHOL 4.00 person/months 

 

4.1 Awareness raising  

 
= phase 1 in particular during the first 6 months (but continued throughout the project phase): 
What to disseminate?  
 News about Project launch: to be included by all partners in their usual communication 
  tools, e.g. their newsletter, their website  
  First press release: to be sent to the networks of all partners through their usual  
  communication tools (e-mails, news blogs etc.) 
  News about project website and social media: to be a continuous process to inform the 
  respective constituencies of the partners  
  
To whom to disseminate?  
 Target groups and stakeholders identified so far include:  
  Partners' networks: These include:  

 Museums, CH owners (Partners TEMF, KIBLA, ATHENA, CHOL) 
 Other EU funded projects related consortia that partners belong and/or have 

belonged to 
 ICT providers like SMEs, university institutions (Partners EMF, KIBLA, ATHENA, 

ESOCE) 
 Users/young people (Partners EMF, KIBLA, ATHENA) 
 Decision-makers (Partners EMF, TEMF, ESOCE, KIBLA) 
 Artists (KIBLA) 
 Media (all partners) 

 Multipliers/Allies: 
  Expert group (currently constituting) 
  List of EU research projects (currently identifying) 
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  How to attract stakeholders beyond these groups?  

 Using on-line tools such as Facebook (see below, "channels") 
 Provide information of interest to the target groups: eMuseumsEye. This on-line 

journal is based on the scoop.it automatic aggregation tool from selected 
sources. It provides a broad set of information on ICT and Cultural Heritage 
articles that may prove interesting to potential eCult Community members. 
Hence, they will revisit the page to get the information and at the same time, 
"consume" information about eCultValue  

 
Timeframe:  
  When messages with news value are available 
  When there are occasions to disseminate: e.g. third party events 
  
Tools & Channels: 
 Tools:  
  Logos to be added to all messages/documents including FP 7 logo and disclaimer 
  Project logos: http://www.ami-communities.eu/bscw/bscw.cgi/908374 
  FP 7 logo and EU flag: http://www.ami-communities.eu/bscw/bscw.cgi/906145 
     All products of the project must recognise the co-funding of the EC:  
  "The eCultValue project is co-funded by the FP7 programme of the European Commission." 

     Documents and reports, as well as the website need to include a disclaimer:  
   "DISCLAIMER: The content of this website (this document) reflects the views only of the  

 authors, and the  Commission cannot be held responsible for any use which may be made of  
 the information contained herein." 

  Press Release Launch of eCultValue: general text about eCultValue, can be customised 
  http://www.ami-communities.eu/bscw/bscw.cgi/902052 
  ppt presentation of eCultValue: general presentation, slides can be customised depending 
  on the audience; to be used by all partners when presenting eCultValue 
  http://www.ami-communities.eu/bscw/bscw.cgi/902052 
  postcards and one-pager: for distribution at events; can be customised by partners (soon 
  to come) 
  potentially, buttons or pins: for distribution at events (to be decided upon)  
   
 Channels:  
  On-line:  
  Project Website: www.ecultvalue.eu 
  Facebook: https://www.facebook.com/ecultobservatory 
  Twitter: https://twitter.com/eCultObs 
  eCult Observatory: www.ecultobservatory.eu (beta version foreseen for M4= May 
   2013) 
 Off-line:  
  Third party events 
  Cooperation with other projects/initiatives etc.  
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4.2 Dissemination for understanding  

This is "phase 2", roughly starting in M7 of the project phase with the preparation for the first eCult 
Dialogue Day and lasting throughout the rest of the project phase. In parallel, the eCult Observatory 
as on-line platform will support all dissemination activities for understanding.  
  
eCult Dialogue Days: The task to organise these workshops is described as follows:  
 The eCult Dialogue Days will be organised as a one-day workshops possibly coinciding with other major 

 related event (for travel-cost efficiency) and ensure that participants are not constrained to be out of 
 office for an inconveniently long period of time (often expressed as a reason for non-attendance). To 
 facilitate efficient interaction, these workshops will gather together about 30-40 selected participants 
 per eCult Dialogue Day. They will focus around pre-defined topics and the speakers and audience will 
 be invited accordingly. This will assure that all participants benefit most from the event. 
 
 Moreover, all eCult Dialogue Days will offer a two-way communication channel. eCultValue will act as 
 “broker” in terms of communicating new technologies to CH audiences to which these technologies 
 are new, but it will also continuously seek for new solutions offered by CH researchers and ask for user 
 and museum feed-back regarding their needs. By engaging them in the eCult community, eCultValue 
 will ensure feed-back from the main target groups, i.e., potential end users and consumers of 
 technology products, as well as providers of high-end technology solutions for CH institutions. 
 

 First scheme on how to organize these Dialogue Days:  
 
It is envisaged to have a first part in the morning that provides "knowledge": After keynote speeches 
of potential multipliers and decision-makers in CH, a set of presentations on ICT solutions and/or 
best practice cases will be presented.  
A walking lunch that also serves for networking purpose leads towards the interactive afternoon 
session: This session will be organised according to the "WorldCafé" method (see, as an example, 
http://www.theworldcafe.com/method.html). It is a proven method to engage participants in small 
groups to discuss pre-defined topics at "coffee tables". The groups move so that all can discuss all 
topics. Pre-selected reporters will sum up the discussions in a final plenary.  
The first eCult Dialogue Day will be organised on the occasion of "The Best in Heritage Event" and will 
take place on 19 September 2013 in Dubrovnik.  
 
Timetable for Dialogue Days, the Expert Group meeting (WP1) and the Stakeholders workshop (WP1) 
 

Event  Venue/date Partner in charge 

Expert Group May/June 2013, Paris ATHENA 

1st Dialogue Day 19 September 2013, Dubrovnik 
(Best of Heritage event) 

TEMF; EMF support 

Stakeholder event November 2013 Köln? ATHENA, TEMF support 

2nd Dialogue Day  May 2014 (EMYA event) TEMF; EMF support 

3rd Dialogue Day  November 2014 TEMF; EMF support 

 
 
 eCult Observatory (www.ecultobservatory.eu):  
 
The eCult Observatory will be the knowledge-sharing on-line platform for the eCult Community. It 
will support the dissemination for understanding through its "library" where relevant documents and 
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links can be found, the technical modules that present use case scenarios for new technologies and 
cultural heritage, and a discussion forum integrated in Facebook. For details on the eCult 
Observatory see deliverable D3.1 Platform Specifications.  
 

4.3 Action & Engagement  

 
Action & Engagement as the most immersive way to disseminate messages and will be carried out in 
the targeted action of the Summer Stages, foreseen in WP2 "eCult Hands-on". However, since the 
on-line social media are all about "user engagement", the originally foreseen "phase 3" started 
already with the eCultValue social media accounts (see above, channels for awareness raising).  
 
  on-line: social media and on-line tools 
  Facebook: https://www.facebook.com/ecultobservatory 
  Twitter: https://twitter.com/eCultObs 
 
It is crucial that all partners contribute to these social media. The easiest way is to send the address 
to colleagues for endorsing the activities ("like" at Facebook, "follow" at twitter).  
 
  off-line: the development of the eCult Community 

 
Fig. 6 eCult Community 

 
Starting from the Expert Group and key stakeholders, to whom the eCultValue partners already have 
contacts, it is the aim of the project to create a broad community of interested stakeholders, both on 
the side of new technologies as well as cultural heritage. One way for targeted dissemination and 
knowledge transfer will be the training of eCult Ambassadors through Summer Stages. These two 
events are foreseen in year 2 of the project and form part of WP2.  
 
Timetable for Summer Stages:  
 1st Summer Stage: Slovenia, June 2014, organised by KIBLA 
 2nd Summer Stage: Greece, September 2014, organised by ATHENA 
 
  Commitment towards sustainability: a mutually fruitful engagement has as its ultimate 
 goal the sustainability of the eCult Community: If members of the community find the 
 activities and information provided useful, it will continue. This is the most important (and 
 difficult) part. Therefore, it is necessary to engage stakeholders and community members as 
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 soon as possible, create their interest and provide them with tools that prove useful for 
 them.  
 

5 Implementation activities  

5.1 Activities carried out until end Month 2 

5.1.1 D&C tools available 

Logo: the WP leader suggested a logo that is combines the association of culture and new 
technologies. The rationale for the selection can be viewed at:  
http://www.ecultvalue.eu/promotion-material/ 
 
The result is a logo that doubles as QR code:  

  
 
A separate logo has been created to promote the eCult Observatory, once it has been 
created.  

 
The QR code can also be used alone: 

 
It can be read by any barcode reader, one of the best is i-nigma (available for all smart 
phones for free as an app: http://www.i-nigma.com/Downloadi-nigmaReader.html).  
The QR code leads to the website. It can be best read when 3x3 cm.  
 
General look & feel 
Based on the colourful look on the logo, other on-and off-line layputs were created in line 
with this colour scheme:  
See, for example, the ppt template:  
 

   
ppt cover page 
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bottom of slide/page 
 
ppt presentation:  
Available at the internal document repository:  
http://www.ami-communities.eu/bscw/bscw.cgi/902052 
and at the project website:  
 http://www.ecultvalue.eu/promotion-material/ 
 
Press release:  
Available at the internal document repository:  
http://www.ami-communities.eu/bscw/bscw.cgi/902052 
 
CH projects Database 
This document collects the major EU related funded projects. It was prepared to facilitate 
contacts and collaboration with the aforementioned players. It is available at the internal 
repository  
http://www.ami-communities.eu/bscw/bscw.cgi/902152  

5.1.2 D&C channels available 

Project website: www.ecultvalue.eu 
 
 
 
 

 
 
The homepage provides information about the project.  
The top bar links to the consortium, promotion material, the (future) eCult Observatory and 
to the on-line journal eMuseumEye.  
 
The right side bar links to the social media Facebook and twitter and displays the latest 
twitter news, as well as the Facebook "likers".  
 

http://www.ami-communities.eu/bscw/bscw.cgi/902052
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At the bottom, the FP7 logo, co-funding credit and disclaimer is visible.  
 
Social media:  

Facebook:  
 

Twitter:    
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Scoop.it:  
eMuseumEye, the on-line journal  
 

YouTube:  
A slide show with impressions from the Kick-off meeting in Rome 
http://youtu.be/A8KM7n2Qm-U 
 

5.1.3 Activities carried out by partners 

On-line: Links to/news about eCultValue :  
 
 ESOCE (Newsletter/projects):   
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 KIBLA (from homepage):  
  
 TEMF:  

  
 
Social Media: Invite contacts to "like" eCultValue: EMF; currently, 88 people like eCultValue. This 
means that they follow the activities actively and get informed when there are news, e.g. on the 
eMuseumsEye.  
 
Post at https://www.facebook.com/groups/muzeonum/  a specialised private group of 509 members 
in the area of museology:  

  
 
Third-party events:  

- MAXICULTURE Technology Workshop participation: EMF, 14 March 2013, Brussels 
eCultValue events:  

- Announcement of first Dialogue Day, 19 September,  Dubrovnik: TEMF 
  http://www.thebestinheritage.com/conference/dialogue-day/ 
- Draft Dialogue Day programme: TEMF, EMF contribution 
- Contact expert group members/Doodle for date: ATHENA 

  

5.2 Activities planned for the next 10 months (until January 2014) 
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On-line activities:  
 M6: Beta version of eCult Observatory on-line 
 Continuous feed/dissemination of social media  
 
Tools:   
 eCultValue postcard 
 eCultValue onepager 
 
eCult Community:  
 - Expert group: up and running as multipliers for eCult Value activities with RT in M4/5  
 - eCult Community growing (also on-line community/allies/projects ) through continuous 
 contacts with EU research project in CH 
  

Events 
participation/organisation  
planned 

Venue/date Partners involved 

eCLAP 2013 Portugal, 8-10 April 2013 ATHENA: presentation of 
eCultValue 

stART camp Munich, 20 April 2013 EMF: presentation of 
eCultValue in one of the 
working sessions 

EMYA event Tongeren, 17/18 May 2013 TEMF; EMF: presentation of 
eCultValue in the panel 

EVA event 2013 Florence, 15/16 May 2013 EMF: Presentation of 
eCultValue in the session of 
International Cooperation 

International Conference - 
"Sharing our natural and 
cultural heritage: 
interpretation can make us 
citizens of the world" 

Sigtuna, Sweden, 15-18  June 2013 Maybe an opportunity? 

InART’13 - 1st 
International Conference 
on Innovation in Art 
Research and Technology 

Évora, Portugal, 10- 13 July 2013 Maybe an opportunity? 

1st eCult Dialogue Day 19 September 2013, Dubrovnik 
Best in heritage event 

TEMF, EMF, ESOCE 

Cultural Heritage 
Conservation Science and 
Sustainable Development 
Experience, Research and 
Innovation 

23-25 October 2013, Paris Maybe an opportunity? 

ICT 2013  7/8  November 2013, Vilnius 
Networking session 

eCultValue, MAXICULTURE, 
SUCCEED 

Stakeholder workshop November 2013 tbd ATHENA, EMF, TEMF, ESOCE 

….   
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5.3 Measurable targets  

  
The quantitative impact of eCultValue has been specified through deliverables, milestones and the 
people that can be reached. These are:  
 
3 Dialogue Days + one Stakeholder workshop 
Each of these events has a target of minimum 50 participants that sums up to 200.  
The evaluation reports foreseen will give a qualitative assessment of the events. 
 
Overall outreach of all partners is estimated at 1500 through their networks and constituencies, e.g. 
through newsletters, blogs etc.  
 
For on-line engagement, 50 forum discussants and 200 followers are scheduled. At Month2, 
Facebook already has 88 "likers".  
 
This impact creation will be closely monitored through Google stats or other on-line analytics tools. 
These results will be integrated in the up-dated version of the Dissemination strategy in M12.   
 

5.4 Tools to report dissemination activities   

 
In order to ensure that dissemination activities carried out by partners individually, such as 
participation to third parties event, project’s presentation, articles submitted etc. a document called 
Dissemination Reporting Processes has been drafted and will be converted in a Google.doc 
document . 
Once the document is finalised and available on Google, partners will be given access to it and 
invited to keep it up-to-date. This procedure will guarantee an easy and  correct way of reporting.    
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Annex 1: First draft programme for the 1st eCult Dialogue 
Day 

 

 

FIRST eCult DIALOGUE DAY PROGRAMME 

 

Initial draft version 

 

Organisation:  eCultValue project team in partnership with the 

Best in Heritage 

Scope: eCult Dialogue Days bring together all actors in ICT for 

cultural heritage to explore together new solutions for new 

experiences and better access to Europe's Cultural Heritage.  

Host: Art Gallery Dubrovnik 

 

Programme: 

8.30 – 10.00. Registration at the Best in Heritage welcome desk in 

the theatre 

 

Venue – Dubrovnik Art Gallery 

10.00 Welcome addresses: 

          Vesna Delić Gozze, director of the Dubrovnik Art Gallery 

          Tomislav Šola, director of the Best in Heritage 

           Margaretha Mazura, EMF and eCultValue partner 

           City of Dubrovnik – representative to be confirmed 

           Ministry of Culture  – representative to be confirmed 
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PART 1 - Policies, culture and new technologies    

Borislav Šurdić, Regional Cooperation Council – Task Force on Culture and 

Society – to be confirmed 

Hartmut Prasch, Regional Parliament of Carinthia, Austria – to be confirmed 

Anja Celio Cega (Ministry of Regional Development of the Republic of Croatia) 

– Region of Digital Museums Project – to be confirmed 

Council of Europe representative - to be confirmed 

Discussion 

Coffee break 11.30 – 11.45. 

 

 

Part 2 ICT/MUSEUM - Technological solutions for better access to Europe's 

Cultural heritage 

CHESS – to be confirmed 

VALIDATE -– to be confirmed 

NOVENA PROJECTS – to be confirmed 

LINK2 ++ – to be confirmed 

EMYA AWARD 2012 Madinat - al – Zahra 

Social media and their role for young users – Sophie Tan - Ehrhardt 

Discussions 

 

Lunch break: 14.00 – 15.00 

 

Part 3 – OPEN DIALOGUE 15.00. – 18.00 

The open dialogue will be organised as "World Café" Round tables: 

Depending on the number of participants, 3 to 5 tables will discuss 3 to 5 

topics relevant to ICT and Cultural Heritage. The principle of "World Café" is 

that the discussants rotate so that in the end, all give their voice to the 

topics. Each round lasts 20 minutes, with a plenary at the end where the 

table rapporteurs will summarise the results.  
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Best in Heritage Keynotes 19.00 – 20.30 

Venue – Marin Držić Theatre 

 

21.00 Reception for the participants 

Venue - Sponza Palace 

 

 

 


